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section one
introduction

Welcome to the Department of 
Health NHS Teen LifeCheck marketing 
and communications toolkit. 
The aim of this guide is to help you 
develop and implement marketing 
and communications activity around 
NHS Teen LifeCheck. 
Throughout the guide we will 
provide you with as many creative 
ideas as possible including posters, 
roadshows, press releases and  
give-aways. We will also tell you 
where and how you can make use  
of free NHS LifeCheck resources.
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what is nhs teen 
lifecheck?
NHS Teen LifeCheck is a free, easy-to-
use, interactive online questionnaire 
offering lifestyle advice to 12–15 year 
olds. To use NHS Teen LifeCheck go to 
www.teenlifecheck.co.uk

It guides young people through a set 
of simple multiple-choice questions 
and then gives them tailored advice 
on how they can take small steps to 
improve their lifestyles by setting goals 
and signposting to national and local 
services for further support.

NHS Teen LifeCheck covers a range 
of issues including physical activity; 
nutrition; solvents and illegal drugs, 
sexual health, alcohol and smoking. 
It also focuses on young people’s 
emotional wellbeing – with advice 
and top tips about stress, bullying, 
relationships, personal safety and  
self-esteem.

where did nhs teen 
lifecheck come from?
NHS Teen LifeCheck is one of the 
initiatives that supports the children 
and young people’s public health 
programme which came from ‘Healthy 
lives, brighter futures: A strategy for 
children and young people’s health’ 
(published in February 2009). 

This joint Department of Health and 
Department for Children, Schools 
and Families strategy outlines the 
Government’s vision for improving 
health and wellbeing outcomes for 
all children and young people and 
supporting a reduction in health 
inequalities.

who is nhs teen 
lifecheck for?
NHS Teen LifeCheck is aimed at 12–15 
year olds and is designed to educate 
and empower young people to make 
healthy choices. 

NHS Teen LifeCheck has been 
developed in consultation with a  
wide range of health professionals  
and research experts, as well as being 
tested by young people themselves.  
It is non-judgmental, totally confidential 
and no identifying data is kept.

 

how can nhs teen 
lifecheck help you? 
NHS Teen LifeCheck provides a means 
of ‘reaching out’ to young people who 
might not otherwise engage with local 
services, thereby helping to address 
health inequalities.

It also provides a focal point for all of 
the issues that you may be trying to 
tackle in your area. Encouraging young 
people to take an NHS Teen LifeCheck  
is a great way of stimulating discussion 
on a broad range of health and 
emotional wellbeing issues.

NHS Teen LifeCheck is a great way to 
bring together local partners who work 
on the multiple issues that NHS Teen 
LifeCheck covers. In addition, it can 
help you deliver public health priorities 
for young people such as raising 
educational achievement and reducing 
child poverty. Details of how NHS Teen 
LifeCheck can support these targets can 
be found in the publication ‘Developing 
the NHS LifeCheck’, a summary of the 
evidence base. Furthermore, it provides 
a way of introducing pupils to all of the 
issues covered by the PSHE curriculum 
at Key Stages 3 and 4.
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Phase One:  
Scoping  
Spending time upfront planning your 
campaign will increase your chances of 
success in the long run.

The aim of NHS Teen LifeCheck 
nationally is to provide a means for local 
professionals to engage teens and help 
them make decisions about their future 
health. It also helps teens understand 
how they can use local services more 
effectively, which will help address 
health inequalities.

When using NHS Teen LifeCheck, you 
might want to consider developing your 
own set of aims. One of which is likely 
to be engaging with young people in 
your area about NHS Teen LifeCheck.

setting objectives
Setting clear objectives will help you 
show the success of your campaign. 

You might want to consider the 
following example objectives when 
developing your plans:

•	 	For	NHS	Teen	LifeCheck	to	be	used	
in all schools by the end of the 
summer term.

•	 	To	run	a	health	event	for	teens	in	
three local shopping centres and aim 
for 100 young people to undertake 
an NHS Teen LifeCheck at each 
event over a three-week period in 
the summer holidays.

•	 	To	ensure	5,000	NHS	Teen	LifeCheck	
leaflets are handed out by all youth 
workers across ten different schools 
or organisations over a six month 
period after the start of the new 
academic year.

•	 	To	establish	a	steering	group	with	
five different local partners to meet 
in the first week of your planning 
process and then every six-weeks.

•	 	To	visit	one	school	or	pupil	referral	
unit each month of the academic 
year to guide PSHE teachers on 
how to use NHS Teen LifeCheck as 
part of a roadshow, with the aim of 
presenting to ten different groups 
and distributing 1,000 leaflets.

section two  
planning your campaign
Now that you have decided to use NHS Teen LifeCheck in your work, it’s  
a good idea to plan ahead and ensure that you have a marketing and 
communications strategy in place that will support your work and help  
you achieve your goals.

There are five simple steps to planning and implementing any  
marketing communications activity:

Here are further details on all of these steps.

page 5 

Top Tip 

Ask yourself, 
are your 

objectives SMART - 

Specific, Measurable, 

Achievable, Relevant, 

Timely? Breaki
ng them 

down into these 5
  

areas will help you  

when it comes 
to 

evaluation.

Scoping Implementing

Developing

Evaluating

Follow-up



Case study
 

One elemen
t of Sunderland 

City Counc
il’s strateg

y has 

been to dev
elop a seri

es of adve
rts aimed 

at teenager
s 

and their 
parents to 

be aired on
 local radi

o station S
un 

FM. The council 
aims to rea

ch its 14,4
00 teenagers 

and 

their paren
ts, inform

ing them a
bout NHS Teen LifeCh

eck 

over a 12-m
onth period

. These goals 
are achieva

ble and 

measurable
 given the 

listenershi
p of the r

adio station
, 

which is 66
,000 each week. The council 

has ensure
d the 

content of 
the advert

s is releva
nt to teena

gers throu
gh 

involvemen
t in its de

velopment. 
So far the a

dvert has 

aired 96 t
imes in August with the pot

ential of b
eing 

heard 536,000 times – this infor
mation will allow the 

council to e
valuate the

 campaign 
once comple

te. Further
 

adverts ar
e schedule

d for Dece
mber 2009 and March 

2010. The council’
s Families 

Information
 Service has 

been 

briefed on
 directing 

callers to i
nformation

 about NHS 

Teen LifeCh
eck.

•	 What	are	your	timings?

•	 Who	are	your	audiences?

•	 What	do	you	want	 
	 to	achieve?

•	 	What	resources	will	you	need	 
to	deliver	the	campaign?

•	 	Are	there	any	existing	resources	
you	can	use?

•	 	Who	are	the	local	partners	you	
already	work	with?

•	 	Who	are	the	new	local	partners	
you	could	involve?

•	 	What	local	media	is	there	that	
you	could	approach?

Ask yourself the following questions to 
build up a picture of how to tackle the 
campaign and start developing plans 
that will help you reach your targets.
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Chanta
l (12) 

Barrow
-in-Fu

rness

Reads
 Mizz an

d Sugar

Likes 
clothes

 and 
make-u

p

Jamey (13) hackneylikes computer gameslistens to Kiss Fm

my brother and 

mates smoke - and 

i don’t want to stick 

out and not do it...

audiences
Understanding your audience is vital  
to the success of your campaign. Here 
we have an example of two teens, 
Chantal and Jamey along with their 
worries and the media and local services 
they use.

A girl at school keeps 
on picking on me but my 
mates will think I’m well 
sad if I say something.. .

Teen 
audience
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> stakeholder 
audiences
Local stakeholders may include a range 
of different people and organisations 
such as:

•	 Drug	and	Alcohol	Action	 
 Teams (DAATs).

•	 Looked	after	children	teams.

•	 Community	police	managers.

•	 Connexions	managers.

•	 Youth	workers.

•	 Pupil	referral	units	(PRUs).

•	 Directors	of	Children’s	Services.

•	 Extended	schools	co-ordinators.

•	 Healthy	Schools	managers.

•	 Local	governors.

•	 Local	headteachers	or	local	 
 head’s association representative.

•	 PCT	commissioning	managers.

•	 PSHE	Association	representatives.

•	 Teenage	pregnancy	managers.

•	 Youth	club	managers.

•	 Youth	Justice	Board	representatives.

•	 Local	retailers	–	especially	 
 clothing stores, food outlets,  
 sweet shops etc.

•	 Public	transport,	including	 
 school bus providers.

To ensure teens are encouraged to use 
NHS Teen LifeCheck in schools and 
other settings you should communicate 
with managers and leaders in these 
organisations from the outset. They can 
advise you on the best way to speak to 
teens and front-line workers.

You may find that there are already 
some steering groups that you can get 
involved with around issues like teen 
pregnancy, reducing alcohol abuse or 
drug use.
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“ Having a way  
to talk about sex 
and drugs in PSHE 
lessons without 
the class becoming 
embarrassed would 
be great.”

Case study
Mrs Weaver (teacher) - Lives in Derby-  Is keen to understand how to kick-start difficult conversations in PSHE lessons-  Reads local paper and union publication

- Listens to Radio 4-  Has regular contact with local Healthy Schools co-ordinators  at local meetings



Case studies 
Working with local stakeholdersSheffield began promoting NHS Teen 
LifeCheck at face-to-face briefings with 
local stakeholder organisations. The team 
invited secondary school co-ordinators 
across the area to briefing events where 
they had the opportunity to discuss  
the tool and provide feedback. Local 
relationships were used to prompt  
each school into thinking of ways they 
could encourage young people to complete  
an NHS Teen LifeCheck.  

Camden’s lead officer arranged a meeting 
with local stakeholder organisations to 
ask for their advice and brainstorm 
how funding would be invested in 
communications. This group included: 
Connexions teams, the local Healthy Schools 
team and the PCT commissioning manager. 
They acted as a steering group to help 
develop and review plans while advising  
on implementation.

By working with local stakeholder groups, you can: 
•	 	Build	NHS	Teen	LifeCheck	into	the	curriculum	 

in schools and pupil referral units.

•	 Link	with	the	National	Healthy	Schools	Programme.

•	 	Develop	NHS	Teen	LifeCheck	introduction	packs	 
for pupils entering secondary schools.

•	 	Promote	NHS	Teen	LifeCheck	at	other	big	 
community events.
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timings
Keeping your campaign on track and 
running smoothly means having a 
timings plan that tells you when things 
need to be done and who needs to  
do it. 

It is always worth looking at existing 
calendar events that you can piggyback 
– such as partner activity or school 
holidays, Christmas, Easter, Valentine’s 
Day etc.

It’s important to ensure that any activity 
that you plan is achievable based on the 
level of capacity that you can dedicate 
to it and how long it will take to set the 
activity up and then 

implement – you should also factor  
in time for evaluation and feedback.

A good way to develop a timings plan is 
by using a spreadsheet like the one on 
the next page. This can then act as your 
central source of information about the 
campaign. 

costs
Your activity needn’t be expensive. 

You can minimise costs by:

•	 	Partnering	with	places	that	already	
have computers and internet access 
such as schools and libraries.

•	 	Downloading	free	marketing	
materials from the stakeholder 
website: www.lifecheckers.co.uk 

•	 	Piggybacking	on	existing	projects	
and campaigns within your own or a 
partner organisation.

If you do have a budget, consider the 
return	on	investment	(ROI).	Spending	
lots of money on a big event may not 
help you meet your objectives, while 
encouraging local youth clubs to use 
the NHS Teen LifeCheck may give you  
a far greater return.
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Phase Two: 
Developing 

stakeholder resources  
and events
> Resources

Using literature such as leaflets, posters, 
give-aways and other promotional items 
is a great way to communicate with 
front-line stakeholders. 

Below	are	some	ideas	for	how	this	
type of literature can be used with 
stakeholders:

•	 	Leaflets	to	distribute	to	front-line	
worker’s offices introducing NHS 
Teen LifeCheck and the benefits   
it can offer.

•	 	Letters	and	emails	to	heads	and	
centre managers introducing NHS 
Teen LifeCheck (potentially via 
Healthy Schools Teams). 

•	 	USB	sticks	distributed	to	schools	and	
centres containing materials such as:

•	 	Lesson	plans	showing	how	NHS	
Teen LifeCheck can be used in PSHE 
lessons. 

•	 	Artwork	for	posters	aimed	at	teens	
that can be printed out by schools 
and other organisations to be put  
up around their sites.

•	 	Pop-up	web	pages	that	link	to	the	
NHS Teen LifeCheck site.

There are existing materials available  
for you at www.lifecheckers.co.uk

It is also worth speaking to local 
partners about any materials that they 
may have that you can use to develop 
a bigger NHS Teen LifeCheck pack 
– for example local teen pregnancy 
co-ordinators may have ‘r u thinking’ 
resources,	or	DAATs	may	have	FRANK	
collateral. Local police often have 
materials that they have developed  
for young people too.

> Events

You may also want to consider holding 
face-to-face events for teachers and 
other front-line workers. This will allow 
you to demonstrate what NHS Teen 
LifeCheck looks like and how it works. 
This is also an opportunity to talk 
through the tool and leave attendees 
with materials to take away and share 
with other colleagues. 
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Case study
Stakeholders 

are the key 
for NHS  

LifeCheck in
 Stoke-on-Trent 

Stoke kick-sta
rted their a

ctivity by f
ocussing on 

stakeholders
 for their j

oint teen and
 baby launch

,  

and gave yo
ung people t

hemselves th
e job of  

facilitating. 
Around 70 professiona

ls attended 
four 

events at th
e city's Com

munity Lear
ning Centres

. The 

choice of ve
nues was key to be

ing able to d
emonstrate 

NHS LifeCheck u
sing a suite

 of compute
rs. 

 “Most of the p
eople who came had

n't heard of
  

NHS LifeCheck b
efore and a

t the end of
 the day  

they all saw
 value in it. 

We had health
 visitors,  

school nurse
s, youth workers, and 

librarians  

all looking a
t how they could 

embed it, w
hat  

support they
 needed and

 what the issu
es were.  

Using young
 people to d

emonstrate t
he website  

worked really
 well and they

 were able  

to answer questions
 and give th

eir opinions
.”

Co-ordinator
 Judy Kurth said th

e day  

was a great s
uccess.



teen resources  
and events 

> Resources

Below	are	some	tried	and	tested	
ideas that you may want to consider 
when creating resources for teen 
communications. 

These include:

•	 	Pop-up	stands	for	schools,	youth	
clubs and Connexions Centres.

•	 Stickers,	leaflets	and	posters.

•	 	Branded	items	such	as	healthy	
smoothies	or	USB	sticks	containing	
pop-up NHS Teen LifeCheck pages.

You may also want to work with 
local commercial radio stations to 
communicate with teens. A good place 

to start is by speaking to their sales 
teams about the following possibilities. 

These will have cost implications:

•	 	Pre-recorded	radio	adverts	that	
feature case-study teens talking 
about the benefits of using NHS 
Teen LifeCheck and directing 
listeners to the website.

•	 	Website	advertising:	most	radio	
stations will have a website where 
you can place advertising. 

> Events

Creating and hosting interactive events 
is an effective way of engaging with 
young people. This might include an 
assembly or a play shown in school.  

For example, you may want to consider:

•	 	Booking	a	local	theatre	group	that	
can act out issues relating to NHS 
LifeCheck and then directing young 
people to the website.

•	 	Arranging	partnerships	with	
organisations – such as QUIT (the 
anti-smoking group) for assemblies.

•	 	Forming	youth	clubs	which	
promote healthy living and then 
directing young people to NHS Teen 
LifeCheck.

•	 	Booking	health	buses	to	attend	
schools with NHS Teen LifeCheck 
resources onboard. 

•	 	Hosting	an	NHS	Teen	LifeCheck	
information stall in local shopping 
centres.

Case study
Corby gets off to a ‘Blazing’startCorby Borough Council developed a youth club called Blazers to get youth off the streets and into an environment where they could meet friends while learning about healthy issues and having the chance to use NHS Teen LifeCheck. Young club-goers enjoy alcohol-free cocktails, learn how to scratch and mix records and join in with some street dancing, Wii exercises and games.
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media
Most local authorities have publications 
and newsletters that are sent to the 
local children’s workforce, which is a 
good way to contact partners. 

Find out what these titles are by asking 
your partner groups and then approach 
the editors with copy which they can 
include or a relevant local case study. 
You should also contact your own 
communications team or press office 
for advice and support writing these 
articles.

Media relations is also a great way to 
reach a large number of young people 
and their parents. If you haven’t already, 
you might want to send a press release 
about launching NHS LifeCheck locally. 
There are template press releases and 
copy for newsletters / partners available 
for you to use. Please see the useful 
resources section of this guide. 

Alternatively, you could create some 
news. For example, you may approach 
a journalist about a group of young 
people who have vowed to live healthily 
having been inspired by NHS Teen 
LifeCheck. 

Whatever the story, your press office 
can help as they will already have a 
good relationship with your local media. 

Below	are	a	few	ideas	to	help:

	•	 	Look	for	calendar	hooks:	e.g.	New	
Year resolutions (you could call upon 
teens to use NHS Teen LifeCheck to 
help keep their resolutions).

•	 	Human	interest	stories:	a	success	
story of a group of teens or a school 
that has boosted health.

•	 	Local	events:	publicise	your 
 teen-focussed events.

•	 	Celebrity	endorsement:	a	local	
celebrity/sporting hero may want  
to help your cause.

•	 	Respond	to	the	news:	write	letters	
about NHS LifeCheck in response  
to teen health stories.

•	 	Surveys:	if	you	have	local	survey	
results, use them to prove a positive 
point and call upon teens to use 
NHS Teen LifeCheck.

when talking to your local media 
about a story consider the following:

•	  Interviewee: who will be your 
spokesperson (ask your press 
office) and are they briefed about 
the story and ready to talk if 
required?

•	 	Case studies: are there teens 
who can talk about their 
experiences of using NHS Teen 
LifeCheck?

•	  Photography: do you have  
a striking image to support  
the	story?

•	 	Partners: will your partner 
organisations back you up and 
provide supporting statements 
and	interviews?

•	 	Celebrities: do you have any 
contacts with local celebrities 
that could bring a newsworthy 
element	to	your	story?

•	 	Facts and figures: have stats 
to hand – the media love these. 
How many teens in the region are 

there who could use NHS Teen 
LifeCheck?	How	many	have	you	
reached	with	your	campaign?	
How many have pledged to 
improve	their	lifestyle?	How	do	
these figures look now compared 
to	before	the	campaign?

•	 	Approval: who has seen your 
press	releases?	Is	your	press	office	
happy and have you informed the 
appropriate people at the local 
authority	or	PCT?

•	 	Who, what, where, why, when 
and how: make sure all these 
elements are included in the first 
couple of paragraphs of any press 
release. Make your story stand 
out from the crowd.

You may also consider going to the 
local radio news desks with your 
stories. It is a good way to reach 
teens, who will often listen to music 
and are more likely to hear news 
bulletins than read the paper. 
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Teenagers get healthy living message across 
BY MEG JORSH 

TEENAGERS helped spread 
the word about healthy living 
at an action-packed event in 
Carlisle city centre at the 
weekend. 

Youngsters had the 
chance to try circus skills, 
martial arts, tennis and 
basketball at the city's first 
Teenlife event on Saturday. 

Organised by Carlisle Joint 
Schools Council, it was aimed 
at reducing poor health 
among teenagers. 

Around 20 tents hosted 
agencies giving advice on 
topics from stopping 
smoking to healthy eating, to 
a soundtrack of live music 
from local bands. 

Paul Martindale, 17, from 
Sandysike, near Longtown, 
was part of the organising 
committee. 

The William Howard sixth 
former said: "We're looking 
at teenage pregnancy, 
general dietary needs, drugs, 
smoking, alcohol and 
exercise. It's a chance to get 
teenagers out of the house 
and off the streets, and get 
them into doing things." 

People of all ages 
attended the event, enjoying 
cooking demonstrations 
from John Crouch and 
smoothie-making lessons 
from Cru Fox of Foxes Cafe, 
on Abbey Street, Carlisle. 

Ian Locke-Edmonds, 14, a 
committee member from 
Aspatria, said learning to 
cook would help youngsters 
stay healthy when they leave 
home. 

He added: "If you get 
involved with something, like 
tennis or Tae Kwon Do, it's a 
way to stay healthy. 

"Today John Crouch is 
showing that you can make 
healthy food from tins." 

Committee member Andy 
Glendinning, 14, from Belle 
Vue, Carlisle said: "I think it's 
gone really well. It's been 
bringing the people in, and 

that's the hard part." 
The event was designed to 

support the launch of Teen 
Lifecheck, an online health 
questionnaire for 12 to 15year-olds 

produced by the 
Department of Health. For 
more information, visit 
www.teenlifecheck.co.uk. 

Keeping fit: Amy Lee, 6, 
from the Carlisle Tae 
Kwon Do School 

Organisers: From left, 
Ian Locke-Edmonds, 14, 
Paul Martindale, 17, and 
Andy Glendinning, 14, 
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Teens can test out 
health in Net quiz 
Walsall teenagers have two more chances to try out a internet quiz which 

tests their health and well-being. NHS Teen Lifecheck is aimed at 12 to 15year-olds. 
The voluntary and confidential quiz gives young people the 

chance to take control of their health. Further sources of support are avail- 
r\i J m_ *»» • a*D'e an^ t^ie results w>M help shape 
Old lyme .MUSIC health services all over the borough 

*L —j. nr.n4-m.rx to meet young people's needs. 
SIIOW SlX C611XrC On Saturday youngsters can log 
Music fans will be turning back the on at Beechdale Lifelong Learning 

clock for a nostalgic event in Dudley Centre, in Stephenson Square, 
on Saturday. The Old Tyme Music Beechdale, from 10am to 1pm. 
Hall show will be showcasing music Bloxwich Community Partnerand 

poetry by Black Country artists, ship will host the scheme on SepThe 
show starts at 7.30pm and will tember 23, at King George Park, 

be the finale to the Victoriana Day Bloxwich, from 4pm to 6pm. For 
being held in Netherton. The event more details log on to the sites 
at Netherton Arts Centre is in its www.dh.gov.uk/lifecheck or 
second year. www.nhs/teenlifecheck 
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Youngsters discover: 
Teenlife is for living 
Event organised to help teenagers make healthier choices 

iY..lCTOi«RENAN  
TEENAGERS can clown 
about in the centre of 
Carlisle today with the 
first Teenlife event offering 

a taster of everything 
from circus skills to tennis. 

Aimed at promoting 
healthy living, the packed 
programme also includes 
live music and competitions, 

as well as the chance 
to try martial arts and basketball. 

The Teenlife event will 
not only showcase the vast 
array of sporting clubs, 
organisations and community 

groups 11-25 year olds 
can become involved in, but 
it also aims to be a new way 
of helping teenagers find 
out more about issues 
affecting them. 

There will be information 
available on drugs and alcohol, 

sexual health and relationship 
advice as well as 

practical support on how to 
look for work or explore 
career and university 
opportunities. The event 
will be held in the pedestrianised 

shopping centre of 
the city from 11am until 
4pm with 20 tents offering 
information on all sorts of 
topics - from stopping 
smoking to healthy eating. 

There will be demonstrations 
of tae kwondo, basketball, 

short tennis and 

free running, and dance 
workshops will take place in 
a Mongolian tent. 

Chef John Crouch will 
stage cookery classes and 
Cru Fox from Foxes Cafe 
lounge will offer smoothie 
demonstrations. The event 
has been organised by the 
city and county councils 
and members of the Carlisle 
Joint Schools Council. 

Mike Mitchelson, city 
council leader, said: "There 
are a number of benefits in 
promoting Teen LifeCheck 
to young people in the 
Carlisle area. 

"The initiative is 
designed to encourage 
healthy lifestyles, help 
young people gain more 
control over their health 
and well-being and stimulate 

discussion. 
"This is a great way of 

reaching out to young people 
and of highlighting some 

of the issues and choices 
they need to make about 
their own health and wellbeing." 

Performances on a CFM 
roadshow stage will include 
Mazzoni, Obrigado - an 
alternative Indie six-piece 
band from Keswick - and 
Big Ben and the Houses of 
Parliament. 

Jen Jackson, Cumbria 
Healthy Schools Co-ordinator 

(East) for Cumbria 
County Council, said: "The 
young people on the council, 

who represent their schools, 
voted this year to develop 
the Teenlife project. 

"They wanted to organise 
an event which was created 
by young people for young 
people, where making 
healthier choices was promoted 

in an interesting and 
relevant way." 

vbrenan@cngroup.co.uk 
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Interactive way of 
finding information 
by LISA BUCKLEY 
NUNEATON and Bedworth has become 
one of the first areas in the country to 
launch a new teen-friendly service. 

NHS Teen LifeCheck is a new interactive way of 
delivering health and lifestyle information to young 
people aged between 12 to 15. 

Its aim is to empower youngsters to take greater 
control of their health by raising their awareness of 
risk-taking behaviour. 

The service also provides information on further 
sources of support and advice and helps users in 
settling and achieving health improvement goals. 

Teen LifeCheck covers a range of issues such as 
physical activity, nutrition, solvents and illegal drugs, 
alcohol, smoking and sexual health as well as a 
number of emotional issues. 

Divided into sections, users are guided through a 
set of simple questions about their health and lifestyle 

choices and then offers confidential results and 
advice. 

Each youngster logging on can watch helpful videos, 
set personal goals and choose to receive reminders 

to help them stick to their aims. Any completed 
NHS questionnaires are confidential and no personal 
data is stored. 

Nuneaton and Bedworth Borough Council is rolling 
out Teen LifeCheck's in partnership with 

schools, youth services, health visitors and children's 
centres. 

A pilot scheme was firs.t completed at 
Stockingford Early Years Centre as well as in several 
different areas across the UK. 

Anyone who does not have access to a computer 
can access the service through libraries, schools, 
youth services and the Nuneaton and Bedworth Leisure 

Trust. 
LifeCheck lead officer Surinder Jassi said: "The 

NHS Teen LifeCheck is a great opportunity for 
young people to find out how they are doing. 

"They may be introduced to -NHS LifeCheck by 
teachers at school but most young people will want 
to complete it privately." 

NHS Teen LifeCheck will not replace contact 
with GPs and health professionals but is complementary, 

giving additional information, top tips and links 
to local services. 

Completely free of charge, more information is 
available by logging onto www.nhs.uk/lifecheck. 

Project lead Michelle Wiseman said: "When 
developing the NHS Teen LifeCheck, we were really 
keen to reach out to and support young people in a 
way that they could relate to by making innovative 
use of modern technology." 

The Teen LifeCheck is one of three planned services, 
with NHS Early Years LifeCheck, aimed at parents 
and carers of five to eight-month-old babies, 

and NHS Mid-life LifeCheck, aimed at 45 to 60 year 
olds being launched later on in the year. 
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Healthier 
lifestyle 
for teens 

TEENAGERS are being 
urged to log on to a hi-tech 
health check with a difference. 

The new NHS Teen LifeCheck 
is a free Internet service 

that allows 12 to 15-yearolds 
to find out how healthy 

they are and get help to 
make improvements. 

The confidential online 
2uiz asks teens about issues 

ke exercise, diet, smoking, 
alcohol, safety and feelings. 

They can then print off 
their results and discuss 
them with someone they 
trust, such as a GI> health 
visitor or nurse, or can work 
alone towards their goals, 
getting help when needed. 

The NHS Teen LifeCheck, 
launched by the Department 
of Health, is being promoted 
by Sunderland Teaching Primary 

Care Trust and Sunderland 
City Council. 

Glenn Riddle, special 
initiatives manager for Children's 

Services, said: "NHS 
Teen LifeCheck empowers 
young people to take greater 

control of their health 
by raising their awareness 
of risk-taking behaviour, 
signposting them to further 
sources of support and advice 

and supporting them to 
make healthier choices." 

The NHS Teen LifeCheck 
roadshow will be at The 
Bridges shopping centre, 
Sunderland, on August 22 
and 23. 

The NHS Teen LifeCheck 
will be followed later this 
year by the NHS Early 
Years LifeCheck, for parents 
and carers of five to eightmonth-old 

babies, and NHS 
Mid-life LifeCheck, for 45 to 
60-year-olds. • 

Tb check your health, 
log on to www.nhs.uk/ 
teenlifecheck. 
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Website to keep 
health in check 
An on-line quiz to promote healthy 

lifestyles among young people in 
Walsall has been launched. 

Health bosses hope the results of 
the quiz for 12 to 15-year-olds will 
help Walsall Council come up with 
ways of keeping youngsters active. 
Go to www.dh.gov.uk/lifecheck or 
access the quiz via www.nhs/teenlifecheck 
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Teens can test out 
health in Net quiz 
Walsall teenagers have two more chances to try out a internet quiz which 

tests their health and well-being. NHS Teen Lifecheck is aimed at 12 to 15year-olds. 
The voluntary and confidential quiz gives young people the 

chance to take control of their health. Further sources of support are avail- 
r\i J m_ *»» • a*D'e an^ t^ie results w>M help shape 
Old lyme .MUSIC health services all over the borough 

*L —j. nr.n4-m.rx to meet young people's needs. 
SIIOW SlX C611XrC On Saturday youngsters can log 
Music fans will be turning back the on at Beechdale Lifelong Learning 

clock for a nostalgic event in Dudley Centre, in Stephenson Square, 
on Saturday. The Old Tyme Music Beechdale, from 10am to 1pm. 
Hall show will be showcasing music Bloxwich Community Partnerand 

poetry by Black Country artists, ship will host the scheme on SepThe 
show starts at 7.30pm and will tember 23, at King George Park, 

be the finale to the Victoriana Day Bloxwich, from 4pm to 6pm. For 
being held in Netherton. The event more details log on to the sites 
at Netherton Arts Centre is in its www.dh.gov.uk/lifecheck or 
second year. www.nhs/teenlifecheck 
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New service for 
teenage health 
YOUNG teenagers in 
Nuneaton and Bedworth 
have the opporttaityto find 
out more about their health 
and lifestyle with a free new 
programme. 

A new interactive way of 
feeding information to 12 to 
15 year olds was launched last 
week in the borough. 

The aim of NHS Teen 
LifeCheck is to encourage 
young people to take greater 
control of their health by 
raising awareness of their risktaking 

behaviour. 
Project leaders of the NHS 

Teen LifeCheck wanted to 
reach out to youngsters by 
making use of the internet. 

The service provides 
information on where to obtain 
extra support and advice, and 
helps teenagers in setting 
and achieving their goals to 
improve overall fitness. 

Teen LifeCheck covers a 
range of lifestyle issues such 
as physical activity, nutrition, 
solvents and illegal drugs, 
alcohol, smoking, sexual and 
psychological health. 

Each section guides 
teenagers through a set of 
simple questions about thenhealth 

and lifestyle choices and 
then offers confidential results 
and advice. They will then be 
able to watch videos, and set 
personal targets. All completed 
NHS Teen LifeCheck 
questionnaires are confidential 
and no personal data is stored. 

The borough is one of the 
first areas in England to launch 
NHS Teen LifeCheck and it is 
being done in partnership with 
schools, youth services, health 
visitors and children's centres. 

Surinder Jassi, LifeCheck 
lead officer for Nuneaton and 
Bedworth, said: "The NHS 
Teen LifeCheck is a great 
opportunity for young people 
to find out how they are doing." 

"They may be introduced to 
NHS LifeCheck by teachers 
but most young people will 
want to complete it privately." 

NHS Teen LifeCheck will 
not replace contact with GPs 
and health professionals. 

The service can be found at 
www.nhs.uk/lifecheck. 



partnerships
Partnership activity is another way of 
reaching teens. In addition to asking 
for their advice on the best way to 
communicate the young people, 
local partners such as schools and 
Connexions teams can offer you a 
direct route to your target audience.

For example, they can offer free 
advertising space in places used by 
teens and also access to free space for 
events that engage teens. In return, 
they can learn more about how NHS 
Teen LifeCheck can help them in their 
work and benefit from the results. 

Case study In promoting NHS Teen LifeCheck, Sandwell contacted every school in the area to see if they could include the www.teenlifecheck.co.uk address on their website. All secondary schools have received a pack of 
resources, including letters 
explaining what NHS Teen 
LifeCheck is and how it can be used. page 16 

top tip
when communicating with media or 

teens directly use the url  
www.teenlifecheck.co.uk  

instead of nhs teen lifecheck  
to drive more traffic to the site



Phase Three:  
Implementing
You’ve done your planning – now  
you can start doing!

When it comes to implementing your 
plans, stay focussed and make sure 
you get the most out of your activity. 
Remember	your	objectives,	timings	
and any costs that may vary. And keep 
local partners up-to-date with progress 
and successes to ensure they remain 
engaged. 

Phase Four:  
Evaluation
Evaluation will help you assess and 
judge the value of your activity. 
There are three areas of campaign 
effectiveness which you could measure: 
Output, Out-take and Outcome.

output
This is the simplest form of evaluation 
and is usually focussed on quantitative 
results.  

For example, the number of teens in 
your area who completed NHS Teen 
LifeCheck, the number of partner 
organisations with which you engaged 
with about NHS Teen LifeCheck, 
the amount of teens who received 
marketing information through schools 
or the number of media events / stories 
you carried out and the resulting media 
coverage. 

Measuring output also should take 
into account whether you and your 
team have delivered the activity on 
time according to your original time 
plan and whether the desired output 
targets have been hit.  Did you reach 
the amount of teens in your area which 
you	set	out	to?	

out-take
This looks at the degree to which your 
target audience is aware of the key 
messages and how much they have 
retained and understood them.  

You can measure this by asking teens 
in schools and stakeholders attending 
meetings to fill in evaluation forms –  
are they aware of NHS Teen LifeCheck 
and	how	it	can	help	them?	Do	they	
know where to go to access the 
site?	Do	they	feel	there	is	enough	
information on NHS Teen LifeCheck, 
are there enough access points to 
this information and is it written and 
presented	in	the	right	way?	

Learning from any feedback you get  
will ensure that any future campaigns 
you carry out will be more effective. 

outcome
This is the measurement of the degree 
to which your activity has changed 
people’s opinions, attitudes and 
behaviour. It would be a good idea to 
find out what people know about NHS 
Teen LifeCheck before you start your 
campaign so that you can measure 
what change there has been.

Successful outcomes to capture would 
be schools which have integrated 
NHS Teen LifeCheck into their PSHE 
lessons, positive media coverage where 
journalists are encouraging about NHS 
Teen LifeCheck and understand its 
purpose, partner organisations which 
have implemented NHS Teen LifeCheck 
into their working practices.

Phase Five: 
Follow-up
Learning from your campaign is key 
because it will help you achieve higher 
targets the next time. Look at your 
objectives and see if they have been 
met.	Be	honest	and	look	to	see	how	
you can build on the findings of your 
evaluation. 

page 17



case studywakefield makes the gradein feedback from pshe school lessons in the 
wakefield district, 83% of teens agreed that 
they would recommend nhs teen lifecheck to 

their friends and 82% said they may use the tool 
again. Furthermore, staff have found it very useful, 
allowing them to break the ice with embarrassed 
teens, while saving them hours in preparation  
time by providing a resource that fits simply  into their lessons.

page 18



template press releases 
and media Q&a
If you would like to launch NHS Teen 
LifeCheck locally and want to tell the 
local press and radio all about it, you 
can use the template press release 
available in this document. A media 
Q&A document is available at  
www.lifecheckers.co.uk

You will find a range of useful resources 
at the NHS LifeCheck stakeholder 
website: www.lifecheckers.co.uk

section three  
press releases

section Four  
useFul resources

page 19
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TEENAgERS – FIND OuT IF YOu’RE HEALTHY
www.teenlifecheck.co.uk

A free, online lifestyle self-assessment service to help teenagers improve their health and wellbeing is being rolled out in  
[INSERT REgION/CITY] today.  

NHS Teen LifeCheck uses an engaging and interactive quiz to offer health and lifestyle information to 12-15 year olds. Hosted 
entirely online, it guides young people through a set of completely confidential, simple multiple-choice questions and then gives 
them tailored advice on how they can set goals to improve their lifestyles. 

gillian merron, Public Health minister, said: 

“Teenage years can be a difficult enough time without having to worry about your health. NHS Teen LifeCheck is a quick and easy 
way of checking your health which gives simple advice on how to be healthier. We’ve worked with young people to develop an 
effective and accessible service which is completely confidential.” 

The online tool offers information on a range of issues including physical activity, nutrition, solvents and illegal drugs, sexual 
health, alcohol and smoking. NHS Teen LifeCheck also covers emotional wellbeing – with advice and top tips about stress, bullying, 
relationships and self-esteem as well as providing links to support services. 

The advice given includes ‘how to’ videos with lifestyle tips from other teenagers who have taken an NHS LifeCheck themselves.

NHS Teen LifeCheck has been developed in consultation with a wide range of health professionals and research experts, as well as 
being tested by young people themselves. It is non-judgmental, totally confidential and no identifying data is kept. 

Primarily aimed at 12-15 year olds, it has already been successfully promoted in 83 local areas across the country. 

[YOu mAY WANT TO ADD IN YOuR OWN LOCAL CASE-STuDY QuOTE BELOW. REmEmBER TO SEEK PERmISSION  
FROm THE CHILD’S PARENT OR CARER]

Jessica Aspey, 13, a year nine pupil at Highfields School in Matlock, Derbyshire said, “I didn’t used to eat a lot of fruit and 
vegetables because I preferred chocolate and crisps. I went on the NHS Teen LifeCheck website and really liked it. I learned how  
to be healthy, and stay healthy.”

The national roll-out of NHS Teen LifeCheck is supported by an integrated marketing campaign to raise awareness of the service 
amongst	young	people.		Advertising	features	the	faces	of	four	teenagers	each	asking	the	question	‘Am	I	Normal?’.

NHS Teen LifeCheck can be accessed by teenagers in their own homes and may also be available through PHSE or ICT lessons  
in schools. 

NHS	Teen	LifeCheck	is	one	of	three	NHS	LifeCheck	services.	NHS	Baby	LifeCheck,	aimed	at	parents	and	carers	of	five	-	eight	month	
old babies and NHS MidLifeCheck, aimed at 40+ year-olds, are being rolled out nationally later this year. 

 ----- Ends ------

For more information about Teen LifeCheck please contact: 

[ENTER LOCAL CONTACT DETAILS]

Notes to Editors

About NHS LifeCheck

•	 	NHS	LifeCheck	informs,	empowers	and	supports	people	in	leading	healthier	lives.	It	helps	them	to	understand	how	their	current	
lifestyle choices may affect their long-term wellbeing and offers guidance in making small but effective changes.

•	 	In	the	public	consultation	‘Your	Health,	Your	Care,	Your	Say’	people	clearly	expressed	an	interest	in	taking	more	responsibility	
for their health and wellbeing. Three quarters of participants identified regular health checks as a top priority to help them do 
this. 

•	 	In	response,	the	2006	Government	White	Paper	‘Our	Health,	Our	Care,	Our	Say’	announced	the	development	of	three	initial	
NHS LifeChecks:

 o one for young people aged 12 - 15  
 o one for parents and carers with babies five - eight months old and  
 o one for the 40+ years age group.

•	 	Jessica	Aspey’s	quote	was	provided	as	an	NHS	Teen	LifeCheck	case	study	thanks	to	Derbyshire	County	Council.

page 21 



For more information about  
NHS Teen LifeCheck please  
visit the stakeholder website 
www.lifecheckers.co.uk
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